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B roadcasting for the United States



USA Digital Radio Proprietary

B roadcast Owner Infrastructure

• Owned by 12 of the Nation’s Largest

Broadcasters (Including the top 10)

• Presence in 196 of 270 Arbitron markets

through 1785 stations, access to 200

Million listeners (reaching 101 Million)

• In Top 50 markets alone, 704 Owner

stations have 12+ share of 56% reaching

82 Million listeners

• Owners account for 46% of radio industry

revenue (70% in the top 50 markets)
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Forming Coalit ion To Drive DAB Forward
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Transmission
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Chip Mfg.'s

(Additional Agreements
Expected)
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Auto Mfgs

Other
Development
Partners

(Additional Agreements
Expected)

(Discussions
Underway)

Content Providers

(Studies Being
 Conducted)
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What is IBOC DAB?

Digital  Audio Broadcasting (DAB)
is a Digital Method of Transmitting
Near-CD Quality Audio Signals and
Data Services to Radio Receivers

In-Band On-Channel (IBOC) DAB is the strategic

placement of digital audio and data signals in the

AM and FM bands (IN BAND) at current radio
station dial posit ions (ON CHANNEL)
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Hybrid FM IBOC Mode
(Simultaneous Transmission of Analog and Digital)
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A Robust,  Mobile Data Pipe Creates
New Services And Applications Opportunities

Datacasting

• Program Associated Data:  Song, Artist, Title, Station Call Letters

• Paging-like Services:  Traffic, Weather, Scores, Quotes

• Emergency/Safety Announcements

Digital Storage

•Store and Replay, Custom Programs

•Downloadable Digital Content Recording

Interactive Services (through cell phone or other return channel)

•Product Ordering Services

•Navigation and Concierge Services

•Entertainment, E-Mail, Internet, etc.
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Owner’s stations cover major population centers
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High Broadcaster Acceptance Anticipated

Anticipated Station Conversions 
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Source: Taratec Corporation
Study - November 1998

•30% of Stations
Anticipated to
Convert in First
Two Years

•56% of Stations
Anticipated to
Convert in First
Five Years

•AM/FM DAB’s
Average Rank of
Importance is 4.14
on Scale of 1 to 5

S o u r c e :  I n d e p e n d e n t  r e s e a r c h  f i r m  s t u d y  -  N o v e m b e r  1 9 9 8
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IBOC DAB Timetable

•Complete Testing of  Technology and Continued
Coalit ion Building in 1999 and Early 2000

•Regulatory Approval and Broadcaster Rollout
Expected by Mid 2000

•First Transmission Equipment Expected to Enter
Markets in Late 2000/Early 2001

•First Receivers Expected to Enter Markets in 2001

•Anticipated Focus of First Generation Products on
Aftermarket Auto and Hi-End Home Stereos with OEM
and Portable to Follow


